1. Purpose

The purpose of the procedure is to help the ITS
certification organization properly understand the use
of the certification mark and prevent unfair use.

2. Coverage

This procedure applies to the use and promotion of the
certification mark.

3. Definition of Terms

I1's Certification Body Inc.
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3.1 Certification mark (certification mark)

The accreditation mark of the accreditation body and
the ITS certification mark are collectively referred to as
“certification mark” and are considered to be the same
term as “certification mark.” In this procedure, these
terms are used interchangeably as necessary.
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I1's Certification Body Inc.

4. Responsibility and authority

4.1 Certification Department Head 41 1= EMZ
Management of the use and promotion of certification OIZHA|Q A2 4l S HO|| Ci3H 22|
marks
. 4.2 YA E
he Audit Team I A Eke] 9 BN A| B EF0| QB EAIL] A
During surveillance audit and recertification audit, the . o
8 U Sl 3t BB0| HHHX 2ol

certification organization checks whether the use of the
certification mark and promotional methods are
appropriate.

5. Certification mark use and promotion procedures

5.1 General

(1) The certification mark cannot be used solely as the (1) 1503 = QI 7|ato| O Rt =0 2 AT
mark of the accrediting organization. In principle, the Z glom, Q™72 OpAL} ITS QIS OIAE S A0
mark of the accrediting organization and the ITS 77|35 I2st2 %oz siCt Chot O] Q1K &

certification mark must be used simultaneously. 0|
However, when issuing a certificate for a non- "
accreditated certification scope, the accreditation

agency mark cannot be indicated, and only the ITS
certification mark can be indicated.

(2) When a certification registration organization (2) 2ZSSEZE(0|SF ASE2A|0|2t $HCHO| CIF A
(hereinafter referred to as a certification organization) Ol OIZAIAIS =S 4L 'HA|ZD 9| S|
promotes a cer.tlflcate ar?d the fact.of c.ert|f|cat|on,. it SIOf| ZHSH HE0f o8t 2=AH Q1= S0 HA|, 21
must .comply with the falr trade guidelines regérdlhg of ZHSt LAY KA S =28 EE 8}0{0F St}
the display and advertisement ‘of awar.ds, certifications, EAlZDO| ZHB0| DS ME of M2 SOt E
etc. pursuant to the 'Act on Fair Labeling and — o o —

Al dee X2 LS 22 4Lt

Advertising'. do.

Prohibitions on unfair labeling and advertising
according to the ‘Act on Fairness of Labeling and
Advertising’ are listed in the table below.
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Prohibited Display and Advertising
Behaviors

Table 1- Prohibited unfair labeling and advertising practices H 1- BLotst g A 20 Qo 2X|ArE
Remarks
|:||_T|_

BALZD A S

(1) False, exaggerated display and
advertisements

(1) AR DZe| BA| 1

ok

False and exaggerated labeling and advertising is defined as
misrepresentation of the facts or grossly inflating the facts.
Deceptive labeling and advertising is defined as labeling and
advertising by concealing or reducing facts.

HZLOMEO| EA|-Z s AtA D CHEA BA|-Z0S5HHLE AFA S X|LEX]A|
S=0 gAlLATSIE F1o 2 SICE

(2) Deceptive labeling and advertising

() 71THel HEAl &

)]

f

Deceptive labeling and advertising is defined as labeling and
advertising by concealing or reducing facts.

J|or ol BALZIE AMLS SHBI L SAsHE So| WHoR HAIE
RSP Ao = et

(3) Unfair comparisons

(3) FE3HH HlWSt= HA|l &

Fl

Unfairly comparing signs and advertisements shall be those that do not
clearly identify the object and standard of comparison, or that show
and advertise themselves or their products or services as superior or
advantageous in comparison with those of other businesses, business
organizations, or other businesses without objective evidence.

S B msts BALFTE 8Tt % 7S 2 YA $olX of
LiSkALE 242Xl 274 glo] Xp7| S x7|0] ABO|Lt 8L CI2 A
YR EE AFRRIEHILE CHE ALRRIS O 4B S B moto] 23 i
2lolChn BAIFTsHs HOE Bk

(4) Slanderous labeling and
advertising

(4) B[ROl EAl 2D

ol-_l

Slanderous signs and advertisements shall be those that slander by
displaying and advertising contents that have no objective basis
regarding other businesses or products of other businesses, or slander
by displaying and advertising only unfavorable facts.

(3) If the certification organization has any questions (3) I xZl0| QI=0t3 A1t ZHEHE 9
regarding the use of the certification mark, it must o] o

submit a written inquiry to ITS and obtain approval OfF BiC}

before use.
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5.2. Standards for use and promotion of certificates

I1's Certification Body Inc.

The original or copy of the certificate (can be reduced
or enlarged) can be used as a post or printed and used
for promotion and advertising.

5.3. Guidelines for Using and Promoting

Authentication Marks

2z g
g+ gt

A certification organization can promote itself as a
certified company by using the certification mark,
certification body name, certification standard, and
certification number on documents, invoices, and
advertisements. However, it can be used within the
scope set forth below, and certification marks that

vinlate thic cannot he 1iced
5.3.1 The certification organization is permitted to use

the certification mark within the validity period stated in
the “certificate” issued by ITS.

5.3.2 The certification mark must comply with the
provisions of the 'Act on Fairness of Labeling and
Advertising’ and Article 3 of the Enforcement Decree of
the same Act. The certification mark can be used by
enlarging or reducing the original at the same ratio, but
the size of the certification mark must be at least 15
mm wide. It must be more than 10mm in height.
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5.3.3 Certification mark marking standards

The certification mark must be used following “Table 1
Examples of Certification/Recognition Mark Use” below,
and in principle, the designation number must be
indicated at the bottom of the certification/certification
mark.

(1) In case of left-right symmetry - certification body
mark on the left, accreditation mark on the right

(2) In case of vertical symmetry - certification body
mark at the top and accreditation mark at the bottom

Table 2 - Examples of use of certification/accreditation marks

ITS Certification Body Inc.

533 Q3 HA| B7| 7|&

AIZHEA|E otz "H1 Q15/21°%g 0t AHE Ol A"
of k2t A soF st Q15/915 Or3 ShCtof X|
YHSE A B7|510] AHEEES YEO= Bir}
(1) X2 &Sl 42 - 2Zof 2357|013, 22
Z olgnoa

(2) Aot Al 42 - {Z0f 2157|203, ofaf
Zo| Qo3

H 2- 15/91% ni32| ALE oAl

Classification

e

Examples of use of certification/accreditation marks

215/2’8 o3 of

(1) For left-right symmetry

[ For ISO 9001, 14001, 37001 certifications ]
ISO 9001, 14001, 37001 215 AL

ACCREDITED
Bingemed ST
Celivelon Beos

M5CE-142

(1) 32 thalol 3

[ For ISO 45001 certifications ]
ISO 45001 15 Z2

CB-M5-8023

(2) For top-bottom
symmetry

@ Yot iyl B2

IAS

ALCREDITER

LT L B o
Eelivelon Bros

MECE-142

CB-M5-8023

Note 1) However, when issuing an unaccredited certification scope certificate, the certification body mark
cannot be displayed, and only the ITS certification mark must be displayed.

1) CfE, O] QY E S+AHe ASM LaAlof= 2
Of StLt.
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5.3.4 Details of certification marking standards
Certification marks and certification phrases can be
used on “product packaging” or “unit packaging”, but
cannot be used on products or unit packaging. Details
are as follows.

(1) When the certification mark can be used

@ Product packaging (cannot be used for product or
unit packaging)

Packaging used to promote product safety or ease of
distribution

(Example: Product or unit packaging: Minimum unit
item for product distribution and unit packaging that
cannot be distributed alone, such as containers for
cigarettes, canned goods, beverage cans, etc.; Product
packaging: Product safety or convenience of
distribution, etc. Packaging used to protect the product,
meaning that it can be removed without dismantling or
damaging the product)

@ Advertisements or promotional materials

Printed materials, productions, or other advertising
means such as nameplates, business cards, textbooks,
stationery, brochures, documents, invoices, certificates,
and certificates of completion that are not classified as
products of certified companies in industrial
classification.

(2) When the use of the certification mark is restricted
@ Product or unit packaging

The minimum unit of items for product distribution and
unit packaging that cannot be distributed as a product
alone, such as containers such as cigarette packs,
canned goods, and beverage cans.

@ Commercial samples or other representation of
product suitability

@ Test report, calibration report or inspection report
from the certification organization

@ Flag, building or vehicle

(3) Criteria for use of certification phrases

The certification text must include the following:

@ Identification information of the authenticated client
(e.g. brand or company name)

@ Type of management system (e.g. quality,
environment) and applicable standards

@ Certification Body that issued the certificate

I1's Certification Body Inc.
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I1's Certification Body Inc.

Table 3 - Example of usage criteria by utilization target H 3- 22O{4 H ALE7|E oA
L Certification _ )
Classification With wording
Marks o
T =TEY
21502 s

Product and unit packaging, type labels, and identification plates
ME X HEZE Y (Type label), &) &2t

X X

Large boxes used for product transportation, etc.(Product packaging, unit
packaging) X O

HME2S0 AEE= Y 2tA S (RME2 28, HZEe 2F)

oA

Instruction Manual
AR ATIA @) @)

o = o

Catalogs, advertisements, business cards

N O O
Catalog, &1 &, g

Documents used by the certification organization (fax paper, mailing
envelopes, etc.) O O
AISZE | NBEM(FaxBX, LEEE 5)

¥ Legend: O Available, X Unavailable (22| : O AFH&7tsS, X AHE=27h

5.3.5 Standards for use/restriction of other certification 53.5 7|El QIZSEA|Q| AFE/ANITH 7|
marks (1) 25 we xhe 2M, %, F1 80| ASE
(1) A certified company may promote itself as a A, OIZS7|2Y OZSHEZ OSHB 58 AR50
certified company by using the certification mark, O|=S Hte 79012 ZHBE & QIC}
cert{f!cat?on body name, c.ertlﬂcatlon stahdarq, (2) OIS S Hre RH= ALARSH A EO| QIS EA| OIX
certification number, etc. in documents, invoices, - = —~ o I
verteemente etc 7|2y, ASEE, ASHSE AR B 4 gion, 9
i L =7y|m = 5lol o)l =2 & kel
(2) A certified person may not use the certification S71 20| MZof| thotof elSs o A= 205t
mark, certification body name, certification standard, or Sty M= OfL| ElC
certification number on the products he or she (3) USHA|IS RLELZ 2FO| FAARILE =
produces, and must not mislead people into thinking ooz QFZZAQl &4, L2 S0 IS HAE
that the certification body has certified the product. AR ARSI D QS8 YASIE AR AIHEK], QI
(3) Misuse of the certification mark may be grounds for =M 3|3 MAMEZD S HES T2 XSIZE &}
cancellation of certification, so if the certification "
ation di hat th ; . Of Of oL,

organization discovers that the certification mark is

: _ _ _ , O|=g HiX| U2 XFZEIQ| QIZS HIQICIT &2
being misused in advertisements, catalogs, etc., it must “) Ol_l,C:_E :E | L_g_-'-_:ﬁ7=| |o I_—o E—-Ip:—lMo |'—_I'—H‘L'r|
take appropriate measures such as corrective action, 2 QS EAE M8ots 87, A1 5835t

. . . aSE HE EH A8 0
certificate recovery, and correction notice. . of Zet §& X 8 ALY (BH]EE #7H
(4) If an uncertified organization uses a certification Z0f| 2| A5t X 2=t
mark falsely claiming that it has been certified, it will be  (5) MIZEZE2 HZ2 s|H|StALt T&5tX] 21
dealt with in accordance with the fine additional HAHE £ = 748 9|0|6lH, SHiE|= HEE=E &
standards [Appendix] of the Fair Labeling and 2|8}0] AFRSIALE 1A mojd 5 9= He ||
Advertising Act and the Enforcement Decree of the st}
(= .

same Act.

(5) Product packaging means that the product can be
removed without dismantling or damaging it, and
accompanying information means that it can be used

5.3.6 IAF MLA Ot39| ALE X|Tt

(1) BXE2 IAF MLA OL3 & AH8 S == QiCt.
separately or easily removed.

5.3.6 Restrictions on the use of the IAF MLA mark

(1) Certification organizations cannot use the IAF MLA
mark.
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5.4 Monitoring and corrective action on the

certification organization’s use of certification marks

I1's Certification Body Inc.

5.4.1 Monitoring the use of certification marks and
requesting corrective action

(1) During the surveillance audit, the audit team checks
the usage status of the certification organization’s
certificate, certification mark, and mark.

(2) As a result of confirmation, if it is incorrectly
mentioned in advertisements, publicity, catalogs, etc. or
is used in a way that may cause misunderstanding, a
nonconformity report is issued following the
‘Certification Review Operation Procedure’ and
submitted to the certification body along with the audit
report.

5.4.2 Notification of corrective action results

The certification organization should submit the results
of corrective actions to ITS within one month of
receiving the nonconformity report.

5.4.3 Verification of corrective action results

(1) The audit team leader must review the
appropriateness and verify the effectiveness of the
corrective action results, sign the nonconformity report,
and submit it to the certification department.

(2) If the certification organization does not respond to
the corrective action or the results of the corrective
action are insufficient, corrective action is requested
again.

5.4.4 Actions taken when corrective action results are
insufficient

(1) Despite the corrective action in Paragraph 5.4.3, if
the results of the certification organization’s corrective
action are insufficient, the following measures may be
taken.

@ Discontinuation of use of certification marks and
marks

@ Cancellation of use of certification mark and
certification mark

® Reduction of certification scope, suspension of
certification, or cancellation of certification

(2) If the certification mark or certification mark
continues to be used even after certification suspension
or cancellation, legal action and costs may be claimed
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6. Certificate recovery procedure in case of cancellatio

If the certificated company falls under clause 5.4.4 and
the certification is canceled, the head of the verification
department will retrieve the “certificate” as follows.

(1) Request for certificate recovery shall be notified in
writing to the certificated company.

(2) Receive the recovered "Certificate”, mark "Discarded”
on the front of the “Certificate” and store it in the
certification organization file.

(3) If recovery is impossible due to bankruptcy, the
details thereof shall be recorded and stored in the
certification organization file.

7. Related documents

(1) Certification suspension, cancellation and reduction
of certification scope

(2) Certification review and certification registration

(3) Certification audit operation, certification procedure
information

(4) Use of certification marks and promotion of
certification

(5) Act on Fair Labeling and Advertising

(6) Fair trade guidelines for display and advertising of
awards, certifications, etc.

8. Additonal Clause

I1's Certification Body Inc.
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